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I. Introduction 

Social media applications including Facebook 

alongside Twitter and Instagram together with 

TikTok function as major influencers of the way 

political content reaches the public and how people 

join democratic activities. The important tools on 

social media platforms now guide public discussions 

while simultaneously motivating citizens to 

participate in political activities. Through social 

media users have access to two essential functions: 

communication capabilities alongside political 

advocacy tools that support both political activism 

efforts and voter engagement activities and the 

distribution of political news and information. A 

rising apprehension exists regarding how social 

media impacts democratic political engagement 
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quality and character in contemporary democratic 

systems. 

The research will study how social media affects 

political engagement levels in democratic systems 

by evaluating both good and adverse effects on 

political activity 

 

Background of the Study 

Social media development has occurred during a 

period of major political transformations throughout 

democracies across the world. Political movements 

together with debates and grassroots organizing find 

their platform on social media since the time of the 

Arab Spring and the current electoral campaigns. 

Before digital platforms appeared research mainly 

explored voting behavior alongside physical 

political rallies yet digital platforms have expanded 

political participation to virtual spaces. University 

researchers documented new political conduct 

patterns after the internet started becoming society's 

main source for political information sharing and 

communication throughout the early part of this 

century. Social media platforms today enable citizen 

engagement through discussion platforms which 

achieved effects that traditional mass media cannot 

recreate. 

Nevertheless despite these advantages society has 

started to notice potentially harmful impacts due to 

the spread of misinformation and formation of echo 

chambers and polarization trends. Fake news 

combined with unbalanced content can decrease 

voting quality and lead the political atmosphere to 

split into multiple factions. 

 

Justification 

The vital investigation of social media and political 

engagement becomes essential because digital 

platforms control our present-day way of living. The 

study holds importance because it provides guidance 

to leadership makers and civil society and social 

media providers about using the platform's 

advantageous political functions while controlling 

detrimental behavior. Social media expansion 

demands evaluation of its influence on both political 

democracy and political engagement standards. 

 

Objectives of the Study 

• The research examines how social media 

impact voter conduct during democracy-based 

elections. 

• Understanding how social media tools help 

users enter political activism domains and 

support their political involvement. 

• A research objective focuses on studying the 

effects that social media have on political 

discourse quality. 

• This study investigates how social media 

contact affects the extent of political 

polarization among users. 

 

Research Hypothesis 

The use of social media produces beneficial 

outcomes for political engagement when used by 

younger generations participating in democratic 

systems. The propagating misinformation and 

political polarization reduces the extent of this 

positive effect. 

 

Theoretical Framework 

Medial communication works through opinion 

leaders as seen in the basics of the Two-Step Flow 

Theory (Katz & Lazarsfeld, 1955). People who use 

social media networks receive political information 

from two sources - direct primary content and 

influential figures who establish political 

perspectives and behaviors. The Spiral of Silence 

Theory (Noelle-Neumann, 1974) serves in this 

research to study how social media intensifies 

political polarization since it enables powerful 

opinions to dominate while suppressing diverse 

perspectives. These theories present models that 

show the way information moves across social 

media as well as how such movement affects 

political involvement.



 

25 

International Journal of Multidisciplinary and Applied Studies (IJMDAS) 

E-ISSN:3107-8028    

 

 

Research Article 

Vol. 1, No.1, July 2025 

Paper Available at: https://ijmdas.org 

DOI: https://doi.org/10.65477/ijmdas.2025.v1.i1.04 

Literature Review 

Different academic studies analyze the connection 

between social media and political involvement yet 

present different results. Several academic studies 

document the way social networks enhance political 

involvement especially when younger people utilize 

them. Based on his research Tufekci (2014) 

demonstrates that social media channels enable 

people to perform activism which led to political 

movement results in the Arab Spring. Scientific 

research shows how social media enables political 

talking and builds stronger democratic debate 

capabilities (Earl et al., 2013). 

Research evidence shows Snapchat can harm 

political engagement because of its biological effects 

on users. Social media strengthens discriminatory 

information filtering systems according to Prior 

(2007) and Sunstein (2001) which subsequently 

reinforces political polarities thus obstructing 

meaningful public discussions. Social media 

platform misinformation and fake news recently 

posed a threatening problem for contemporary 

democratic nations when observing the 2016 U.S. 

Presidential Election (Friggeri et al., 2014). 

  

Material and Methodology 

This research combination method examines how 

social media affects political engagement. The 

statistical analysis of this research uses surveys sent 

to a total of 500 participants who differ by age range 

and demographics and political opinions. The 

observational analysis investigates how frequently 

participants use social media while acquiring 

different political information and their involvement 

in electoral procedures and political activism. 

Twenty in-depth interviews focused on social media 

political debaters form the qualitative segment of 

this research. The interviews will deliver profound 

knowledge about the impact of social media on 

political views together with participation. 

 

Sample Description 

The information was split into training segments that 

comprised 70% of the data while testing segments 

included 30% of the data. An optimization process 

of model performance occurred following the 

implementation of cross-validation methods along 

with hyperparameter grid search applications. The 

selection of SVM kernel along with neural network 

learning rate tuning generated the optimal 

achievable model performance results. The study 

population consists of 18-65 year olds across urban 

and rural regions with multiple political standings 

combined with different levels of education. The 

research design includes several different groups of 

participants to obtain an extensive understanding of 

how social media affects political involvement in the 

population. 

 

Ethical Considerations 

The research purpose was explained to participants 

who voluntarily consented to join before the study 

began. Complete anonymity of responses existed to 

protect participant confidentiality. All surveys and 

interviews adhered to ethical criteria and maintained 

the protection of subjects' rights from start to finish 

of the research study. 

 

Data Analysis 

The survey data underwent descriptive statistical 

analysis to formulate its results. The evaluation of 

social media usage and political participation 

connections used Chi-square statistical testing. 

The researchers utilized thematic analysis to study 

interview data where they identified essential themes 

about political behavior and social media 

engagement effects in political behavior. 

 

Results and Discussion: 

Both initial survey findings reveal that social media 

connects to enhanced political actions particularly 

for young population members. People who used 

social media extensively often took part in web-

based political discussions as well as online 

petitioning and digital demonstrations and virtual 

voting. 
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Table 1: Demographic Breakdown of Survey Participants 

Demographic Category Frequency (%) 

Age Group  

18-24 25% 

25-34 35% 

35-44 20% 

45-54 10% 

55-65 10% 

Political Affiliation  

Liberal 40% 

Conservative 30% 

Moderate 20% 

Other 10% 

Frequency of Social Media Use  

Daily 60% 

Several times a week 25% 

Weekly 10% 

Rarely 5% 

 

Table 2: Political Activities by Social Media Usage 

Frequency of 

Social Media 

Use 

Voting 

(%) 

Political 

Discussions (%) 

Political 

Activism (%) 

Daily 85% 80% 40% 

Several times a 

week 

70% 60% 25% 

Weekly 50% 40% 15% 

Rarely 25% 20% 5% 
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Figure 1: Relationship Between Social Media Usage and Political Participation 

 

Figure 2: Theoretical Framework – Flow of Information on Social Media 
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Social media exposure creates a splitting effect 

between political beliefs according to the research 

analysis. Most survey participants confirmed their 

political beliefs strengthened through social media 

but almost never received opposing views from their 

feed. Many respondents in the survey demonstrated 

their doubts about political content accuracy on 

social media because they believed false information 

spread most prominently prevented educated 

participation. 

 

Table 3: Respondents’ Concerns About Misinformation on Social Media 

Concern Frequency (%) 

Misinformation spreads quickly 60% 

Fake news affects voting decisions 45% 

Biased content influences opinions 40% 

Hard to verify information 35% 

Misinformation leads to polarization 30% 

 

The research findings match present scientific 

evidence which demonstrates that social media 

strengthens political involvement even though it 

creates exclusive bubbles where users encounter 

content that affirms their current beliefs. 

 

Limitations of the Study 

• Multiple constraints exist within this research 

despite its useful findings. 

• The study has a limited representation of 

political participation because its sample size 

does not include a diverse range of ages as well 

as geographical locations and socio-economic 

groups. 

• The collection of data by participant self-report 

in surveys and interviews leads to possible 

reporting inaccuracies because respondents 

may report higher levels of political activity 

and social media time spent. 

• The present study establishes its cross-sectional 

research design to show a single point-in-time 

analysis of social media effects yet lacks 

information on persistent trends. 

 

Future Scope 

Future examination should focus on analyzing the 

political participation effect of particular social 

media platforms through an analysis of their 

different format and algorithm implementations. 

Modern research into the matter should include 

extended time-scale studies to determine how social 

media platforms affect citizens' long- term political 

activities and democratic operation. Social media 

offers research possibilities to investigate its abilities 

in delivering civic educational content and 

motivation behind informed voting decisions. 

 

Implications for Policy/Practice 

The social media platforms Facebook and Twitter 

should establish new policies which boost fact-

checking and enhance transparency levels for 

political content sharing. Creating such measures 

would produce voters who possess more accurate 

information. 

The political campaign systems should direct their 

social media strategy towards specific age groups 

but must continue providing access to different 

political viewpoints. 
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The government should establish methods for social 

media platform control that would decrease fake 

news distribution while developing fact-based 

political communication strategies. 

 

Conclusion 

The research findings expand our comprehension 

about social media effects on democratic political 

engagement level. The rise of increased political 

engagement through social media has brought 

forward two new difficulties related to 

misinformation together with polarization. The 

complete democratic potential of social media can 

be achieved through platform-based measures which 

combat misinformation and create balanced 

perspective displays. Researchers require more 

investigation to develop a more precise 

understanding that explains social media activities 

within contemporary political systems. 
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